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PAOYAS

Augmented Reality and the vision
by Arya Sasol Polymer Company about it

ASPC seeks to use AR as a comprehensive business
solution in its technical operation

© By 2030, about $500 Billion will be '
invested worldwide in the Extended :
Reality industry (AR+VR+MR).

: Inspection and
: maintenance of
equipment

nbound Warehouse
Management

Optimizing the warehouse

space through making use of
% 3D layout technology (goods
¢ placement in the warehouse)
%+ Manage stocks hands-free in
¢ an accurate manner (find

+ - Display digital checklist on
:  equipment

% < Use digital assistant when
$  repaiting the equipment

% . On-site training of

% maintenance staff through
% the use of Process

¢ Simulation software

goods in the warehouse)

¢ < Help the warehouse staff

< locate and move the products
% (listand display the expired

+  goods in the warehouse)

In the third decade of the 21st centu?
Augmented Reality (AR) has turned to
be as the predominant top 10
technologies of the world.

: Outbound

: Logistics

3 Help to planning the load

% and unload of consignments
+  of the traffic routes

% . Hands-free recording of

< information of pallets and

% containers

The concurrent bonding of the inputs coming
from the real world and the world of virtual
forms the concept of Augmented Reality

< Engineering Projects

g + Process Safety

£ . Virtual 3D review of the 2 e

. + «Place and indicate the safety
 warnings on the equipment before

the start of the inspection process

¢+ structure before the start
3 of the actual construction
+  process

Review of the project

% Punch List ll according
3 toarchitectural drawings

Indicate the hazardous areas and

place entry warnings during plant
+  inspection

<A /Aryasasol_official @) www Aryasasol.com [ rcompeny/aryasasol
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7-9 December, 2021
Madinat Jumeirah,
Dubai, UAE

THE CHEMICAL INDUSTRY IN
A POST-PANDEMIC REALITY

Y A

T/

[ /company/Arya

P'as Eurasia
istanhul 2021

Aryasasol Polymer Company

in Plast Eurasia 2021 fair
Booth 507,Hall 5

yasasol @ www.Ar l.com  (J)/Aryasasol_official
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&ARYA SASOL

POLYMER company

Introductionof e ":u

AS I I Arya Sasol Proficiency Testing

Aryasa: a
ryv isol Polymer Company is an internationally certified authority
testing) in the field of polymer tests. Aryasasol is proud to have re
of its international qualification to conduct the proficiency :
; o
the ISO/IEC 17043 standard, and every year under the title of ASPT, it is qualified to
hold the PT proficiency testing in the following fields:

@» MER/MVR (Melt Flow Index/Rate);

@ v

@» OIT (Oxidative-Induction Time);
@» Tensile Strength, Modulus;

@» Tensile Strength, Stress & Strain.

What are PT (proficiency test g) tests’

« used to evaluate and continuously monfor e perf
cific mi
dited in

| participation in

Proficiency tests ar
\aboratories, institutes and testing centers for
ities whose test methods are
vidence of
g in proficiency tes

particular, enti
17025 are required to provide &
participatin
d initiate cor
thods. In this Way.

In addition, tis possible

proficiency tests. BY
e trust

s in their laboratory an'
the me

tive actions.
you C

probler

use the results to validate

center among customers

ot only for

mance is essential N
such as regulators,

|aboratory's perfort
o for other interested parties

 requirements. for laboratorie

If you are an accredited laboratory,
hould you take a proficiency test?

(@) Because one of the requirements for qualification approval
sse itis mandatory to participate in the

We must partcipate n the proficiency testing, becau
Its in paragraph 7-7 requirements of

proficiency testing to ensure the accuracy of the resul
{he 17025 standard, otherwise it can lead to non-conformity and create problems for the
approval of the laboratory's competency certificate.

(@) Because its beneficial for your laboratory:
« Evaluation of laboratory performance with quantitative and reliable statistical methods
and comparison with similar aboratories
+Identifying the problems of tests and measurements
«Veriication of employees' abilties
sIncreasing the level of awareness and training of employees
elner i
reasing tust in employees, management and customers of laboratory service:
+Improving the performance of laboratories :

+Production ofreference materials to carry out intemal quality control ac ities
I
i ity | activiti

Ayasasol p
obmer Company in sohing technical

————
For mor
@ details, you can contac us;

93@aryasasol.com
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